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JOB DESCRIPTION

DIRECTOR OF INNOVATION, COMMUNICATION, AND MARKETING

RESPONSIBLE TO:    The Associate Executive Director for the Race to the Top—District (RTT-D) grant, the Executive Director of the Green River Regional Educational Cooperative (GRREC), and the Chief Executive Officer of the Ohio Valley Educational Cooperative (OVEC).

MINIMUM QUALIFICATIONS: A Bachelor’s degree in communications, marketing or a related field and a minimum of 5 years’ experience is required. Experience working in and with schools is strongly preferred.  Analytical, interpersonal, organizational, public relations, time management, and oral and written communication skills are required.  Good computer skills with a variety of programs and software are also required for the position.  

SPECIFIC RESPONSIBILITIES:
1. Provide the following communication and marketing services for the Race to the Top—District (RTT-D) grant, Race to kidFRIENDLy Learning:
a. Develop and implement a comprehensive communications strategy to build awareness of the project; establish a high profile of the work at the national, statewide, and local levels; and assist involved districts by informing their stakeholder groups and highlighting successes.  
b. Support schools, district administrators, boards of education, and project staff and teams as they implement the project through services such as crafting communications messages and developing marketing strategies tailored for their local communities. 
c. Coordinate a Communications Network that includes a representative of each participating district and stakeholder organizations to address communications challenges, needs, and solutions and ongoing development of messaging for project initiatives.
d. Plan events to support implementation and sustainability of the project.
e. Build effective relationships with national, state, and local organizations and individuals that can help further the mission of the project and potentially extend its impact to other school districts within Kentucky.
f. Lead media relations efforts for the project including relationship building with national, state, and local media outlets; development of news releases, opinion editorials, letters-to-the-editor; public service announcements, etc.; pitching story ideas; and serving as the primary spokesperson for the project.
g. Coordinate the work of the project's Fidelity Council.
h. Provide ongoing progress reports to federal and state elected officials and policy makers.
2. Direct the work of the Kentucky Leads the Nation project as follows: 
a. Ensure Kentucky school districts have the knowledge, tools, and support needed to become the most innovative districts in the nation.
b. Coordinate work with the Kentucky Department of Education, partners in Kentucky’s Educational Cooperatives, and other stakeholders.
c. Plan meetings of the Kentucky Leads the Nation Round Table to spotlight models of innovation across Kentucky.
d. Develop a training program for districts to work with an Innovation Continuum and District Self-Assessment instrument and develop plans for innovation and to obtain Kentucky’s Districts of Innovation designation. 
e. Create a Council of Innovation Advisors, a group of the foremost national leaders in education innovation, to consult with and coach school district teams.
f. Develop a leadership development program to train superintendents on leading innovation and organizational change.
g. Produce the KY Leads the Nation blog to serve as a repository of information on innovative practices on the state and national level. 
h. Seek grants, private and corporate contributions, and state and federal government funding to support the work of the project.
i. Interact with Kentucky’s Congressional Delegation, General Assembly, and local elected officials to build public policy support needed for school innovation.

COMPENSATION:  Annual contract for 240 days.  Salary is based upon the OVEC Salary Schedule. 
